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ABSTRACT

Purpose: This study aims to examine the direct effect and indirect effect between Dividend Policy, Profitability,
and CSR on Firm Value. The sample in this study is a consumer non-cyclicals company listed on the Indonesia
Stock Exchange from 2019 to 2021 which uses purposive sampling, namely companies that pay dividends. The
sample obtained was 152 companies

Design/methodology/approach: The analysis technique used is the regression analysis and path analysis

Findings: The results of this study indicate that: (1) Dividend Policy not affect Firm Value, CSR and Profitability
affect Firm Value, (2) CSR is able to mediate the effect of Dividend Policy on Firm Value, (3) CSR is unable to
mediate the effect of Profitability on Firm Value. Future researchers are expected to use all companies listed on
the Indonesian stock exchange so that it is easier to get the complete data information needed because it is more
widespread not only focusing on one sector.

Research limitations/implications: The implication of the results of this study is as a basis for company policy in
assessing the performance of the company. Where when the company is consistent in distributing dividends, the
company's value will be high, this is also supported by the profitability of the company. In addition, the CSR
factor carried out by the company can certainly also increase the value of the company Where when the company
is consistent in distributing dividends, the company's value will be high, this is also supported by the profitability
of the company. In addition, the CSR factor carried out by the company can certainly also increase the value of
the company. The more CSR that is done, the better the company's performance.

Originality/value: This research is original
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I. INTRODUCTION

Sugiono (2009) states that dividends are income distributed to company owners or shareholders. Dividends
are a distribution of profits provided by companies that issue shares for the profits earned by the company.
Research conducted by Selvy & Esra (2022) obtained a positive and significant direction on the effect of dividend
policy on firm value, which means that the more companies that distribute dividends, the higher the value of the
company. This is in line with the Bird in the Hand theory where investors will tend to choose to get dividends
now rather than having to wait for capital gains in the future so that based on this thinking, the hypotheses that
can be proposed in this study are:

H1: Dividend policy affects CSR

The company must provide some of the profits obtained for social programmes to cover the negative impact
of the company's operational activities that it causes. So it can be said that the more profit the company gets, the
more social responsibility items will be issued. This indicates that profitability is the company's ability to generate
profits during a certain period. The higher the level of profitability of the company, the greater the social
disclosure. Companies that have a responsibility to stakeholders to fulfil their information needs in order to
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maintain their support. The higher the level of profitability, the more detailed the information provided by
managers because management wants to convince investors of the company's profitability.

H2: Profitability affects CSR

The main goal of a company is to increase the value of the company in a sustainable manner. This goal can
be achieved if the company pays attention to the economic, social, and environmental dimensions where according
to legitimacy theory explains that the company continues to strive to ensure that the company operates within the
norms of society and the environment in which the company is located, and ensures that the company's activities
are accepted by outsiders as a legitimate activity. In the end, legitimacy through CSR disclosure will reduce
conflicts of interest between managers, shareholders and stakeholders, which is also very helpful in building a
positive image for investors in investing in the company. A positive company will increase the value of the
company for the better and can promise to provide a rate of return or can promise a stable dividend distribution
S0 as to attract the attention of investors.

H3: Corporate Social Responsibility affects firm value.

According to stakeholder theory, companies are not only concerned with the interests of shareholders but
also must pay attention to the interests of their stakeholders. Dividends are a form of corporate social responsibility
towards stakeholders. If the dividend distribution is getting smoother, it indicates that the company's responsibility
towards stakeholders is getting better (Suprijani and Dina (2020).

H4 : Dividend policy affects firm value.

Research conducted by Chumaidah & Priyadi (2018), Hauteas & Muslichah (2019), Ayu & Suarjaya (2017),
Raningsih & Artini, (2018) shows profitability affects firm value. From this information and supported by the
results of previous research, the proposed hypothesis is:

H5 : Profitability affects firm value

The main goal of the company is to increase the value of the company. The company's value will be
guaranteed to grow sustainably if the company pays attention to the economic, social, and environmental
dimensions because sustainability is a balance between economic, environmental, and community interests. This
dimension in the implementation of CSR by the company is a form of responsibility and concern for the
environment around the company. In signaling theory, to reduce information asymmetry, this can be done by
signalling information to outsiders, the success of the company's performance is represented by the number of
CSR disclosures made. Many benefits are obtained by companies with the implementation of CSR, including
products increasingly favoured by consumers, the environment around the company will be maintained, employee
loyalty increases, the company's reputation increases in the eyes of the community, which means that the
implementation of CSR will provide an increase in company performance so that the company is also in demand
by investors. Chumaidah & Priyadi (2018) found that CSR disclosure has a positive and significant effect on firm
value. Research by Raningsih & Artini (2018) also shows the same results that CSR has a positive and significant
effect on firm value. Based on the explanation above, a hypothesis is formulated:

H6 : Dividend policy affects firm value with CSR as an intervening variable.

The role of a company with a high level of profitability is a good performance achievement so that the
company will get a lot of attention from stakeholders, thus increasing the company's obligation to report
information related to CSR activities. In addition, the higher the profitability, the higher the position of the
company's value in the eyes of investors. Signal theory explains that companies can provide signals to investors
through information disclosure in the form of financial aspects (earnings information) and non-financial aspects
(CSR activity information) with the aim of increasing company value. Companies that deliver good news related
to company performance to investors are expected to be a positive signal to the level of investment return captured
by investors, resulting in an increase in stock prices and an increase in company value. The results of previous
research related to the role of CSR disclosure in mediating the effect of profitability variables on firm value found
conflicting results. CSR disclosure can mediate the relationship between profitability and firm value as stated by
the results of research conducted by Ayu & Suarjaya (2017), Robert (2019).

H7: Profitability affects Firm Value with CSR as an intervening variable.

1. METHODS

The population in this study are non-cyclical companies listed on the Indonesia Stock Exchange (IDX). The
sample in this study are non-cyclicals companies listed on the IDX from 2018 to 2021, totalling 452 companies
using purposive sampling technique, namely: Non-cyclicals companies that pay dividends. Hypothesis testing in
this study uses multiple linear regression analysis and path analysis.

Equation | : CRS = a + pb(DPR) + pb(ROA) + e

Equation Il : PBV = a + pd(DPR) + pe(ROA) + pc(CSR) + e
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see the direct and indirect effects by adding up the total effect of ROA to PBV and by adding up the total
effect of DPT to PBV.
Instruments in this study:

Devidend Earnig Per Share (DPS)

DPR = - X 100%
Earn_mg Per Share (EPS)
ROA = 2Py 1000
Total Asset
XX
CSRI; =
n .
]
PBV = Stock price per share X 100%
Book value per sha_re
Book Value = TZ&EMU, 10005

Total shares

I11. RESULTS AND DISCUSSION

A. Deskriptive analysis

Table 1 deskriptive analysis result

Statistics
PROFITABILITAS NILAI
DPR (X1) (X2) CSR (2) PERUSAHAAN (Y)
N Valid 152 152 152 152
Missing 0 0 0 0
Mean .4369920 .1034840 .4549326 4.2420066
Std. Error of Mean .03437588 .00781513 .05344886 .60516660
Median .3206468 .0814492 .3626374 1.8850000
Mode .43600 .09400 .36800 .09400a
Std. Deviation 42381435 .09635143 .65896184 7.46099496
Variance .180 .009 434 55.666
Range 3.31011 52338 4.24816 56.78000
Minimum -.25011 -.03035 .16484 .01000
Maximum 3.06000 .49303 4.41300 56.79000
Sum 66.42279 15.72957 69.14976 644.78500

a. Multiple modes exist. The smallest value is shown
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B. Hypothesis test result

Table 2 Result of the t test Profitabilitas, DPR, CSR to Firm Value

Coefficients?

Standardized

Unstandardized Coefficients  Coefficients Collinearity Statistics
Model B Std. Error Beta t Sig. Tolerance VIF
1 (Constant) .909 .916 .992 .323
DPR (X1) .653 1.251 .037 522 .602 .935 1.070
PROFITABILITAS 46.749 6.127 .604 7.630 .000 754 1.327
(X2)
CSR (2) -3.936 .902 -.348 -4.364 .000 744 1.345

a. Dependent Variable: Firm Value (Y)

Table 3 Result of the t tes Profitabilitas, DPR to CSR

Coefficients?

Standardized

Unstandardized Coefficients  Coefficients Collinearity Statistics
Model B Std. Error Beta t Sig. Tolerance VIF
1 (Constant) .253 .081 3.145 .002
DPR (X1) -.323 110 -.208 -2.926 .004 .989 1.011
PROFITABILITAS 3.311 .486 484 6.814 .000 .989 1.011

(X2)
a. Dependent Variable: CSR (2)

C. Result path analysis

Table 4 result path analysis

Beta Beta Beta Beta Coefficient indirect
Variable Coefficient Variabel Coefficient ~ Variable Coefficient effect
direct effect direct effect direct effect
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X1ltoZ -0,323 Zt0Y -3,936 XltoY 0,653 1,27

X2toZ +3,311 ZtoY -3,936 X2t0Y 46,749 -13,03

1. Devident policy to CSR (H1)

Dividend policy variable affects CSR. According to stakeholder theory, companies are not only concerned
with the interests of shareholders but also must pay attention to the interests of their stakeholders. Dividends are
a form of corporate social responsibility to stakeholders. If the dividend distribution is getting smoother, it
indicates that the company's responsibility to stakeholders is getting better. Companies that have a good enough
net profit in each period have the potential to be able to distribute some of that net profit to shareholders and CSR
activities. This is also in line with the bird ib the hand theory where according to this theory investors or
shareholders will prefer the certainty of dividend distribution rather than the promise to distribute larger dividends
in the future, which means that investors will prefer to benefit through dividend payments in the present rather
than waiting for capital gains in the future. This will certainly increase the company's policy in managing CSR.

Based on the processed results in this study, dividend policy proxied by Dividend Payout Ratio (DPR) has
a positive and significant influence on CSR. This study is in line with research conducted by Suprijani and Dina
(2020) which states that dividend policy proxied by DPR has a positive and significant influence on CSR.

2. Profitability on CSR (H2)

Profitability variables affect CSR. The higher the profit owned by the company, the lower the CSR disclosure
or vice versa if the profit falls, the CSR disclosure will increase. The results of this study are in accordance with
the perspective of stakeholder theory where the company is obliged to provide transparency of information related
to all activities that have been carried out by the company to stakeholders, one of which is the disclosure of CSR
activities regardless of profit up or down (because the direction of the results of this study is negative / opposite).
The high level of profitability of the company due to the achievement of good performance turns out in this study
does not have an impact (because the direction of this study shows a negative argah) on the greater amount of
company resources spent on public activities. The company will disclose CSR more widely so that the company's
existence can be accepted by stakeholders and can ensure the survival of the company and get greater profits in
the future. The results of this study are supported by the results of research conducted by Ayu D.P and AA Gedhe
(2017, Silfyanie (2016) which proves that profitability has a significant effect on CSR disclosure.

3. CSR to Firm value (H3)

CSR variables affect firm value. The results of this study are in accordance with the perspective of signal
theory where companies can provide signals to external parties through reporting information related to company
performance in order to increase company value. The signal is responded positively by investors through an
increase in stock prices that can increase the value of the company. Broader CSR disclosure will make the
company get support for stakeholder alignments for all decisions taken in order to increase company value. The
results of this study are supported by the results of research conducted by Julianto and Lia (2020).

4. Dividend Policy to Firm Value (H4)

Dividend policy has no effect on firm value, one of which is because the dividend payout ratio in this sample
is still low so that it is less profitable for investors and is supported by high company internal funds so that it will
have an impact on retained earnings. This will result in an increase in firm value. A small dividend payout ratio
will reduce the company's internal funds so that investors are less interested if the profits are reinvested to get
greater profits so that this cannot increase the company's value. This is in line with dividend theory where
according to this bird in the hand theory, investors or shareholders will prefer the certainty of dividend distribution
rather than the promise to distribute larger dividends in the future. So that this will make shareholders or investors
who choose non-competing characters prefer to benefit through dividend payments in the present rather than
waiting for capital gains in the future so that this will improve company performance with the number of investors
who secure their shares. The results of this study are in line with the research of Julianto and Lia (2020) and
Hauteas and Muslichah (2019).

5. Profitability on Firm Value (H5)

Profitability variables affect firm value. The results of this study are in accordance with the perspective of
signal theory which explains that the increase in profitability listed in the financial statements is an effort to
provide positive signals to investors regarding the company's performance and future business prospects. These
efforts can build positive sentiment from investors so that it affects the increase in share prices in the capital
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market. An increase in share price can increase the value of the company in the eyes of investors, this research is
supported by Ayu D.P and AA Gede (2017), also supported by Raningsih and Luh Gede (2019) and Hauteas and
Muslicah (2019).

6. CSR is able to mediate dividend policy on firm value (H6)

CSR is a mediating variable between dividend policy and Firm Value. Legitimacy theory explains that
companies continue to strive to ensure that the company operates within the norms of society and the environment
in which the company is located, as well as ensuring that the company's activities are accepted by outsiders as a
legitimate activity. In the end, legitimacy through CSR disclosure will reduce conflicts of interest between
managers, shareholders and stakeholders, it is also very helpful in building a positive image for investors in
investing in the company. A positive company will increase the value of the company to be better and can promise
to provide a rate of return or can promise a stable dividend distribution so as to attract the attention of investors.
This shows that with high CSR, the company's value will increase, supported by a stable dividend policy given to
investors. This research is supported by Selvi and Marta (2022) who state that the dividends obtained by
shareholders determine the welfare of shareholders which is the main goal of the company.

7. CSR is not able to mediate profitability on firm value (H7)

Mediation variables between profitability and Firm Value. According to signal theory which explains that
company value can be increased by sending signals to external parties through reporting information related to
company performance to minimise uncertainty about future business prospects where the higher the profitability,
the higher the position of company value in the eyes of investors. But not in research that reveals that the higher
the value of profitability does not guarantee the position of the company's value in the eyes of investors. Reporting
information related to increased profitability and wider CSR disclosure will not always have an impact on the
quality of the company's financial statements, where the report is a consideration in making investment decisions
for investors. The findings of this study prove that profitability and CSR do not always describe good business
prospects in the future so that it will be responded by investors as a positive signal which has an impact on
increasing stock prices and company value. The results of this study do not support the findings of Silfyanie
(2016), Ayu and AA Gede (2017) who found that the role of CSR can mediate the effect of profitability on firm
value.

IV. CONCLUSION

This study aims to examine the effect of Dividend Policy, Profitability, CSR on Firm Value and also test
whether CSR is able to mediate between dividend policy and profitability on firm value, the sample used is a non-
ciclycals consumer company listed on the Indonesia Stock Exchange (IDX) for the 2018-2020 period. The test
tools used in this study are descriptive statistical tests and multiple linear regression tests using SPSS 24 for
windows application software. Based on the results of data analysis and hypothesis testing that has been carried
out, the conclusions of this study are as follows: First, CSR is a mediating variable between dividend policy and
firm value. Second, CSR is able to mediate the effect of dividend policy on firm value. Third, CSR has an effect
on firm value. Fourth, dividend policy has no effect on firm value. Fifth, profitability variables affect firm value,
sixth, profitability variables affect CSR. Seventh, CSR is not able to mediate the effect of profitability on firm
value.

A. Suggestions
The suggestions from this research are
. Future researchers are expected to add an observation period so that they can analyse the long term.

2. Future researchers are expected to use all companies listed on the Indonesian stock exchange so that it is
easier to get the complete data information needed because it is more widespread not only focusing on one
sector.

3. Further researchers can add other independent variables to analyse the firm value variable.

REFERENCES

Anggrahini, A. N., Andini, R., & Hartono. (2018). Pengaruh Struktur Kepemilikan Manajerial, Arus Kas Operasi
dan Total Asset Turnover (TATO) Terhadap Nilai Perusahaan dengan Financial Distress sebagai Variabel

Page | 92
The Effect of Dividend Policy and Profitability on Firm Value with Corporate Social Responsibility as A Mediator & I

Erik Sagita Bahri, Gusti Bagus Wiksuana



2 1IJEBD :: ISSN : 2597-4785 (ONLINE)

(International Journal of Entrepreneurship and Business Development) ISSN : 2597-4750 (PRINTED)
Volume 07 Number 01 January 2024

This work is licensed under a Creative Commons Attribution- ShareAlike 4.0 International License.

Intervening (Studi Kasus Pada Sub Sektor Pertambangan Batu Bara yang Terdaftar di BEI 2012-2016.
Journal Of Accounting 2018, 1-20.

Ayu, D. P, & Suarjaya, A. A. G. (2017). Pengaruh Profitabilitas Terhadap Nilai Perusahaan Dengan Corporate
Social Responsibility Sebagai Variabel Moderasi. E-Jurnal Ekonomi Dan Bisnis Universitas Udayana, 6(2),
1112-1138.

Badan Pusat Statistik. (2019). Statistik Indonesia 2019.

Benlemlih, M. (2019). Corporate social responsibility and dividend policy. Research in International Business
and Finance, 47, 114-138.

Brigham, E. F., & Houston, J. F. (2015). Fundamentals of Financial Management, concise 8th edition. In Cengage
Learning (8th ed.).

Cao, L., Du, Y., & Hansen, J. @. (2017). Foreign institutional investors and dividend policy: Evidence from China.
International Business Review, 26(5), 816-827.

Chauhan, Y., & Pathak, R. (2021). Does earnings transparency affect corporate payout decisions? International
Journal of Managerial Finance, 17(2), 237-255.

Chumaidah, & Priyadi, M. P. (2018). Pengaruh Profitabilitas Dan Size Terhadap Nilai Perusahaan Dengan Csr
Sebagai Variabel Pemoderasi. Jrunal llmu Dan Riset Akuntansi, 7(3), 1-19.

Ghozali, 1. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25. Badan Penerbit Universitas
Diponegoro.

Hauteas, O. S., & Muslichah. (2019). Analisis Pengaruh Profitabilitas dan Kebijakan Dividen Terhadap Nilai
Perusahaan dengan Struktur Modal sebagai Variabel Mediasi. Jurnal Manajemen Dan Keuangan, 8(2), 396.

Julianto, B., & Megawati, L. (2020). Pengaruh.CSR.dan.Kebijakan Dividen terhadap Nilai Perusahaan BUMN
yang Terdaftar di BEI Periode 2013-2018. ISOQUANT:.Jurnal.Ekonomi,.Manajemen.Dan.Akuntansi, 2(1),
1-12.

Kasmir. (2019). Analisis Laporan Keuangan (Pertama). Raja Grafindo Persada.

Nurminda, A., Isynuwardhana, D., & Nurbaiti, A. (2017). The Influence Of Profitability, Leverage, and Firm Size
Toward Firm Value ( Study Of Manufacture Companies Goods And Foods Sub Sector Listed in Indonesia
Stock Exchange 2012-2015 ). E-Proceeding of Management, 4(1), 542-549.

Undang-Undang Republik Indonesia Nomor 40 Tahun 2007 Tentang Perseroan Terbatas, Pub. L. No. 40 (2007).

Peraturan Pemerintah (PP) No. 47 tentang Tanggung Jawab Sosial Dan Lingkungan Perseroan Terbatas, 1 (2012).

Raningsih, N. K., & Artini, L. G. S. (2018). Pengaruh Profitabilitas Terhadap Nilai Perusahaan Dengan Corporate
Social Responsibility Sebagai Variabel Moderasi. E-Jurnal Ekonomi Dan Bisnis Universitas Udayana, 7(8),
1997-2026.

Robert. (2019). Efek Profitabilitas dan Ukuran Perusahaan Terhadap Nilai Perusahaan dengan Pengungkapan
Corporate Social Responsibility Sebagai Variabel Mediasi pada Perusahaan Konstruksi yang Terdaftar di
Bursa Efek Indonesia Tahun 2014-2016. Jurnal Manajemen Bisnis Dan Kewirausahaan, 3(5), 67—-72.

Saeed, A., & Zamir, F. (2021). How does CSR disclosure affect dividend payments in emerging markets?
Emerging Markets Review, 46, 100747.

Samet, M., & Jarboui, A. (2017). Corporate social responsibility and payout decisions. Managerial Finance,
43(9), 982-998. https://doi.org/10.1108/MF-01-2017-0020

Sarwar, B., Kutan, A., Ming, X., & Husnain, M. (2020). How do talented managers view dividend policy? Further
evidence from Chinese equity market. International Journal of Emerging Markets, 15(3), 559-586.

Selvy, & Esra, M. A. (2022). Pengaruh Kebijakan Dividen Terhadap Nilai Perusahaan Dengan Kebijakan Hutang
Sebagai Variabel Intervening Pada Perusahaan Yang Terdaftar Di Indeks LQ 45 Periode 2015 -2019. Jesya :
Jurnal Ekonomi & Ekonomi Syariah, 5(2), 1252-1263.

Septariani, D. (2017). Pengaruh Kebijakan Dividen dan Kebijakan Hutang terhadap Nilai Perusahaan (Studi
Empiris pada Perusahaan LQ45 di BEI Periode 2012-2015). Journal of Applied Business and Economic,
3(3).

Suprijani, P dan Dina Patrisia (2020)/ Pengaruh Struktur Kepemilikan, Dewan Komisaris dan Kebijakan Deviden
terhadap Corporate Social Responsibility. Junrnal Kajian Manajemen dna Wirausaha. Vol 2 No 2 2020.
Suryahadi, A., & Winarto, Y. (2019). Ini penyebab anjloknya kinerja indeks sektor manufaktur sejak awal tahun.
diakses melalui https://investasi.kontan.co.id/news/ini-penyebab-anjloknya-kinerja-indeks-sektor-

manufaktur-sejak-awal-tahun?page=all

Suryanugroho, Bayu. 2016. Pengaruh CSR terhadap nilai perusahaan. Jurnal Profita edisi 2.

Susila, I. M. P., & Prena, G. Das. (2019). Pengaruh Keputusan Pendanaan, Kebijakan Deviden, Profitabilitas Dan
Corporate Social Responsibility Terhadap Nilai Perusahaan. Jurnal Akuntansi: Kajian Ilmiah Akuntansi
(JAK), 6(1), 80.

Thakur, B. P. S., & Kannadhasan, M. (2018). Determinants of dividend payout of Indian manufacturing
companies. Journal of Indian Business Research, 10(4), 364-376.

Page | 93
The Effect of Dividend Policy and Profitability on Firm Value with Corporate Social Responsibility as A Mediator & I

Erik Sagita Bahri, Gusti Bagus Wiksuana



2 1IJEBD :: ISSN : 2597-4785 (ONLINE)

(International Journal of Entrepreneurship and Business Development) ISSN : 2597-4750 (PRINTED)
Volume 07 Number 01 January 2024

This work is licensed under a Creative Commons Attribution- ShareAlike 4.0 International License.

Yang, B., Chou, H. I., & Zhao, J. (2020). Innovation or dividend payout: Evidence from China. International
Review of Economics & Finance, 68, 180—-203.

Zadeh, M. H. (2021). The effect of corporate social responsibility transparency on corporate payout policies.
International Journal of Managerial Finance, 17(5), 708-732.

https://investasi.kontan.co.id/news/ini-penyebab-anjloknya-kinerja-indeks-sektor-
manufaktur-sejak-awal-tahun (diakses november 2022).

https://www.idx.co.id/id/data-pasar/data-saham/daftar-saham

Page |94
The Effect of Dividend Policy and Profitability on Firm Value with Corporate Social Responsibility as A Mediator & I

Erik Sagita Bahri, Gusti Bagus Wiksuana


https://investasi.kontan.co.id/news/ini-penyebab-anjloknya-kinerja-indeks-sektor-manufaktur-sejak-awal-tahun
https://investasi.kontan.co.id/news/ini-penyebab-anjloknya-kinerja-indeks-sektor-manufaktur-sejak-awal-tahun

